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Setting up Google Analytics for Sellers

Analytics: New Account Signup

= Contact Information = Accept User Agreement = Add Tracking

Flease enter the LRL of the site you wish to track, and assign a name as it should appe
heen set up. Learn maore.

Wehsite's URL: | bt zif j |W.etsy.cnm (e

Account Hame: |w|y Etsy Shop
Time zone country or territony: | Inited States j
Time zone: | (GMT-05:00) Eastern Time ﬂ

Create New GA Account

Go to google.com/analytics

Use www.etsy.com as Website’s URL

Choose your own information and settings for other fields
Continue through Contact Information and Accept User
Agreement

5. Ignore Add Tracking. Etsy will do this for you.

Bown =

Setup Advanced Tracking

1. Click into the Account used for
your shop

2. From the main profile’'s Action
column select Edit

3. Select Edit from the top right of
the Profile Information table

4. Select Do Track Site Search

5. Enter ga_search_query for
Query Parameter, select Yes to
strip query parameter, select
Yes to use categories, enter
ga_search_type for Category
Parameter, select Yes to strip
category parameters

6. Select Save Changes at bottoms

' Do Track Site Search
" Don't Track Site Search

CQuery Parameter (required):
Liag commnas fo separate muliinte parameters (5 max)

ga_search_oguery

g Yes, strip query parameters out of LIRL
- Mo, do not strip query parameters out of LIRL

Do you use categories for site search?
® vos O g

Category Parameter:
Liag cofmas fo separate muitinle parameters (5 max)

IgEI_SE-EIFEh_t‘y‘F]E

g Yes, strip category parameters out of LIEL @]
. Mo, do naot strip category parameters out of LRL



Setting up Google Analytics for Sellers
GOL}SIQ Analytics

Anahftics Settings | VLN e Etsvlabs etsy.com =

Analtics Settings = Edit Account and Data Sharing Settings

Edit Analytics Account

Account 1D LAY 034360

Account Mame: |EtsyLab5.etsy.cDm

Default Country: [ United States =l

Default Time Zone: | (GMT-05:00) Eastern Time =l

Get Account ID

1.
2.

3.
4.

Login to Google Analytics

From the Overview page select the account you want to use for
GA tracking

From that account’s Action column select Edit

Copy the Account ID

Note, the screenshot on left is only an example. Please find your own

Account ID using the directions above. Thanks!

Step 2: Enter Tracking ID

Enter your Google Anaktics tracking (D

SAVE CHANGES

Setup Tracking on Etsy

1.
2.
3.
4.

Login to Your Etsy

Select Web Analytics under Shop Setup on left navigation
Enter Account ID

Click Save Changes



But first, the disclaimers

« Google Analytics is intended for measuring
an entire website, not just a specific section
(e.g. sellers’ shops and items).

« Since it is a powerful tool, there are many
features that aren’t enabled by default (e.g.
Goals) that you should ignore. There are
also features that we are still working on (e.g.
tracking e-commerce data).

« Since your visitors do things on Etsy before
and after seeing your shop or item some of
the numbers won’t make sense (e.g. Time on
Site). We will highlight those for you.

« Google Analytics takes 24 hours to update so
don’t run reports first thing in the morning.

« Google Analytics will include your activity on
your shop. It is possible to exclude your
traffic, but only if you have a static IP
address. Don’t exclude your IP if you use a
large internet provider (e.g. cable company,
telephone company, AOL, etc).



Navigating through Google Analytics

GOUB[G Analytics

B e e L | EteyLabs.atey.com j.

Left Navigation

am Dashboard

F Saved Reports

Export * || B=3 Email

£ Visitors Dashboard
=, Traffic Sources
[] Content
~™ Wisits
Goals

R 300 .-""n.

/ e

* L]

& Custom Reporting "%
150

1 Email || B8 Add to Deshbosrd
WML | &) osw TS

Expott = i visualize

A roF

Onerviewy s

All Traffic Sources

Jan 25, 2009 - Feb 24, 2009

300
L)
150
Visits 4 PagesMisit Ayvg. Time on Site
3,104 207 000107

1,211 1.72 00:00:33

Visitors: Who is visiting my
shop or items?

Traffic Sources: How are they
getting there?

Content: What are they
viewing?

Goals: Ignore

Export
Download data in CSV for

import into Excel

Measurement Dropdown
Change what measurement is
used in the graph

Date Dropdown
Change date range for analysis.
Compare to past date ranges.

Granularity Boxes
Change if data is displayed by
day, week, or month

Table Columns
Change what measurement and
what order the table is sorted on




What is the traffic to my shop & items?
Report: Dashboard

Export ¥ || B= Email Beta o dvanced Segmerts: | All Vists *
Dashboard Jan 25, 2009 - Feb 24, 2009
» Vigits E = E
300 Y-y [ Ty 200
/ H.h.h / \.ﬁ. " — . ’.._ .H .h
- Ny g
o O g ~ou ,~* N\, . /. “~e o.-.'__.# .
1]' H.# L
50 150
January 26, 2009 February 2, 2008 February 9, 2008 February 16, 2009

Site Usage

e 6,567 Visits [ 66.94% Bounce Rate

MSae 43,314 Pageviews ~Ar-Mvs 00:00:58 Avg. Time on Site

e i ST T T e

2.03 Pageshisit 45.10% % New Visits

Metric | Definition

Visits Number of times people go to your shop. If | view 3 items, |
logged 1 visit. If | come to your site in the morning and
evening, | logged 2 visits.

Pageviews Number of times people view a page. If | view 3 items, |
logged 3 pageviews. If | view 1 item 3 times, | logged 3
pageviews.

Pages/Visit Number of times pages a viewed within a visit. If | view 3

items and then leave, | logged 3.00 Pages / Visit
Bounce Rate Percentage of visits that only view 1 page.
Avg. Time on Site  Ignore

% New Visits Percentage of visits have never been to your shop or items
before.



What is the traffic to my shop & items?

Report: Dashboard

i Visitors Overview i Map Overlay
e, & 300 .

... I .‘b, LT ’\
* e, L 1.‘.:. # 'r,. -,

bed e, e et 4

150 150
3,1 80 visitors
view report view report

Traffic Sources Overview i Content Overview
Pages Pageviews % Pageviews
M Direct Traffic Izhop php?user_id=5023420 5525 42 25%
3,104.00 (47 27%)
M Referring Sites Mrofile phpYuser_id=5029420 357 2 B5%
241500 (32.21%:)
B Mviewe_listing php?listing_id=18232 289 217%
M Search Engines
1,3458.00 (20.53%) iy _listing php?listing_id=95355 241 1.81%
Mgy _listing phpPlisting_id=20228: 237 1.78%
view report view report
Visitors Number of people who come to your shop. If | view come

to your shop on Monday, Friday, and Saturday, | logged 1
unique visitor.

Map Overlay Countries, states, and cities that my visits come from.
Traffic Sources How visits get to your shop and items

Content Overview  Most popular pages (or items) in your shop



What are my most popular items?

Report: Content | Top Content

Top Content

»" Pageviews

Jan 25, 2009 - Feb 24, 2009

=B

700 ®, 700
[
H.,—-.a‘. ., \
\ / o TR " ® i .
r.n oume="" T O g, S s S \?n
o ‘ B
January 26, 2008 February 2, 2003 February 3, 2008 February 16, 2009
880 pages were viewed a total of 13,314 times
Content Performance D- =t
Fageviews gglgqeuvlieews “;Zgg'eTlmE on Bounce Rate % Exit % Index
% of Site Tatal: % I:lf,SitE Total: Site :ﬂwg' I].l]'l]l]'ﬁﬁ Site Avg: 66.040 Site Avg: 49.32% Site Avg: $0.00
100.00% 100.00% (0.00%) (0.00%) (0.00%) (0.00%)
Page Pageviews <l Lnigue Pageviews Avg. Time on Page Bounce Rate % Exit §index
1. A tzhop phpruser_jd=5020420 5,625 4 051 oo 0d:10 EY.50% S4.72% F0.00
2. A arofile php?uzer_id=5020420 357 320 o0:01:22 24.55% S5322% F0.00
3. A pview _listing php?listing_id=18552885 289 273 00 00:31 94.12%  2491% F0.00

Metric | Definiton ___________________

Number of times people view a page. If | view 3 items, |

Pageviews

logged 3 pageviews. If | view 1 item 3 times, | logged 3
pageviews.

Unique Pageviews

Number of visits that view a page. If | view 1 item 3 times,

| log 3 pageviews and 1 unique page view.

Avg. Time on Page
Bounce Rate

% Exit

$ Index

Ignore

Ignore

Ignore

Percentage of visits that only view 1 page.



How are people getting to my shop?

Report: Traffic Sources | All Traffic Sources

All Traffic Sources Jan 25, 2009 - Feb 24, 2009

A7 Visits E = E

300 -. o 300
Ny
/ h"’\ N"""a.._ I Sy’ 0, A
» » » o »
g i \GH.-#./ Swo*
150 150

January 26, 2008 February 2, 2008 February 9, 2008 February 16, 2009

All traffic sources sent 6,567 visits via 740 sources and mediums

Showe: | Source Medium =

SR | Goal Conversion E‘ =t

“igits FPagesfvisit Ay, Time on Site % Mew Visits Bounce Rate
6,567 2.03 00:00:58 45.12% 66.94%
% of Site Total: 100.00%  Site Avg: 203 (0.00%)  Site Avg: 00:00:58 (0.00%)  Site Avg: 45.10% (0.03%)  Site Avg: 66.94% (0.00%)
SourceMedium Visits -l Page=zrvisit Avg. Time on Site T blewy Yisits Bounce Rate
1. (direct) / (none) 3,104 207 00:01:07 52.42% ES B9%
2. google farganic 1,211 172 00:00:35 5367 73.25%
3. etzylabs blogspot.com ! referral 35 1.a7 00:00:33 57 46% T3E5%
4. churchoforatt.org §referral 95 136 00:00:57 To.7a% 81.05%
9. bwitter.com freferral ] 266 o:01:52 2.06% 21 90%
Metric | Definition
Direct / None Visits either from elsewhere on Etsy.com, through
bookmark, or directly typing shop URL.
Visits Number of times someone gets to your shop from source.
Pages/Visit Number of pages viewed after getting to shop or item.
Avg. Time on Site Ignore
% New Visits Percentage of visits that have never been to your shop or
item before.
Bounce Rate Percentage of visits that only view 1 page.
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How do people find me on Etsy Search?

Report: Content | Site Search | Search Terms

Site Search Terms Jan 25, 2009 - Feh 24, 2009
»* Total Unique Searches g ==
20 i ° 20
o / \.H . [ ] .h.
10 . / \ . ""'-rm..,./ \ '._./'\ / \‘\ / 10
/ Nt Y v . o
_.-..EEEE?B. 2008 February 2, 2008 February 9, 2008 February 16, 2009

There were 242 unique searches via 93 search terms

Site Search Usage QLTS e ‘3 = k|~

Total Unigue Results % Search % Search Time after Search
Searches . Exits Refinements Search Depth
FPageviews/Search o o
242 1.94 57.85%  1.00% 00:01:49  1.92
% of Site Total: S'tl Ayt 1.24 {0.00% Site Avg: 57.85% Site Avg: 1.00% Site Avg: D0:01:49 Site Avg: 1.92
100.00% ite Avg: 1.24 (0.00%) {0.00%) {0.00%) {0.00%) {0.00%)
Dimenzion: | Search Term ™ u l:n‘tal 4 Results % Search % Search Titne after Search
' = 5 nique PageviewsiSearch Exitz Refinements Search Depth
earches
1. etsylabs 55 1.3 40.00% 0.00% 00:01:33 1.54
2. | etay 25 128 28.00% £.25% 000308 2ED
Metric | Definition
Total Unique Searches Number of times got to your shop or item from that

search term

Results Pageviews/Search  Ignore

% Search Exits Percentage of visits that only view 1 page.
% Search Refinements Ilgnore
Time after Search Ignore

Search Depth Ignore

1"



How do people find me on search
engines (e.g. Google, Yahoo)?

Report: Traffic Sources | Keywords

Keywords Jan 25, 2009 - Feb 24, 2009
™ Visits E = |E
10 N [ 10
— - ".-..N'_..H"-..._..u P .-.\h_'__. / \.__ ‘,...o\.x'#. /-..‘:
January 76, 2008 February 7, 2008 February 8, 2008 February 16, 2000

Search sent 1,348 total visits via 900 keywords

Showy: total | paid | non-paid

m Goal Conversion D- = k|

Yisits Fages/visit Ayg. Time on Site % New Wisits Bounce Rate

1,348 1.72 00:00:36 93.41% 73.59%

% of Site Total: Site Avg: 2.03 Site Avg: 00:00:58 Site Avg: 45.10% Site Avg: 66.94%

20.53% (-15.22%) (-37.13%) {18.42%) (9.93%)

Dimension:  Keyword 3 Visits 4 Pagesiisit Avg. Time on Site: % Mew Yisits Bounce Rate

1. etzy labs T8 165 00005 5256% T0.51%
2. iviva olenick 42 236 0o:01:08 2.38% 33.33%
3. design your own bathing suit 28 1.25 g 010 100.00%: T8.57%

Metiic | Definition _____________________

Total | Paid | Non-Paid  Switch results between organic keywords versus paid
keywords (e.g. AdWords)

Visits Number of times got to your shop or item from that
keyword

Pages/Visit Number of pages viewed after getting to shop or item.

Avg. Time on Site Ignore

% New Visits Percentage of visits that have never been to your shop

or item before.

Bounce Rate Percentage of visits that only view 1 page.



What geography do people come from?
Report: Visitors | Map Overlay

Crverview »

Map Overlay Jan 25, 2009 - Feb 24, 2009

Vizits

4

Visits

1 | | | e

6,567 visits came from 88 countries/territories
Detail Level: City | CounteydTerritory | Sub Continent Region | Cortinent  Dimension: | Hone 32

Metiic | Definition _____________________

Detail Level Switch level of detail between continent, country, etc. by
clicking on map or using text links above table

Visits Number of times someone from that geography got to
your shop or item.

Pages/Visit Number of pages viewed per visits.

Avg. Time on Site Ignore

% New Visits Percentage of visits that have never been to your shop

or item before.

Bounce Rate Percentage of visits that only view 1 page.



