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Setting up Google Analytics for Sellers

Create New GA Account
1. Go to google.com/analytics
2. Use www.etsy.com as Website’s URL
3. Choose your own information and settings for other fields
4. Continue through Contact Information and Accept User 

Agreement
5. Ignore Add Tracking. Etsy will do this for you.

Setup Advanced Tracking
1. Click into the Account used for 

your shop
2. From the main profile’s Action

column select Edit
3. Select Edit from the top right of 

the Profile Information table
4. Select Do Track Site Search
5. Enter ga_search_query for 

Query Parameter, select Yes to 
strip query parameter, select 
Yes to use categories, enter 
ga_search_type for Category 
Parameter, select Yes to strip 
category parameters

6. Select Save Changes at bottom
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Get Account ID
1. Login to Google Analytics
2. From the Overview page select the account you want to use for 

GA tracking
3. From that account’s Action column select Edit
4. Copy the Account ID

Note, the screenshot on left is only an example. Please find your own 
Account ID using the directions above. Thanks!

Setup Tracking on Etsy
1. Login to Your Etsy
2. Select Web Analytics under Shop Setup on left navigation
3. Enter Account ID
4. Click Save Changes

Setting up Google Analytics for Sellers
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But first, the disclaimers

• Google Analytics is intended for measuring 
an entire website, not just a specific section 
(e.g. sellers’ shops and items).

• Since it is a powerful tool, there are many 
features that aren’t enabled by default (e.g. 
Goals) that you should ignore.  There are 
also features that we are still working on (e.g. 
tracking e-commerce data).

• Since your visitors do things on Etsy before 
and after seeing your shop or item some of 
the numbers won’t make sense (e.g. Time on 
Site).  We will highlight those for you.

• Google Analytics takes 24 hours to update so 
don’t run reports first thing in the morning.

• Google Analytics will include your activity on 
your shop.  It is possible to exclude your 
traffic, but only if you have a static IP 
address.  Don’t exclude your IP if you use a 
large internet provider (e.g. cable company, 
telephone company, AOL, etc).
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Navigating through Google Analytics

Left Navigation
Visitors: Who is visiting my 
shop or items?
Traffic Sources: How are they 
getting there?
Content: What are they 
viewing?
Goals: Ignore

Export
Download data in CSV for 
import into Excel

Measurement Dropdown
Change what measurement is 
used in the graph

Date Dropdown
Change date range for analysis.  
Compare to past date ranges.

Granularity Boxes
Change if data is displayed by 
day, week, or month

Table Columns
Change what measurement and 
what order the table is sorted on
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What is the traffic to my shop & items?
Report: Dashboard

Metric Definition
Visits Number of times people go to your shop.  If I view 3 items, I 

logged 1 visit.  If I come to your site in the morning and 
evening, I logged 2 visits.

Pageviews Number of times people view a page. If I view 3 items, I 
logged 3 pageviews. If I view 1 item 3 times, I logged 3 
pageviews.

Pages/Visit Number of times pages a viewed within a visit.  If I view 3 
items and then leave, I logged 3.00 Pages / Visit

Bounce Rate Percentage of visits that only view 1 page.

Avg. Time on Site Ignore

% New Visits Percentage of visits have never been to your shop or items 
before.



8

What is the traffic to my shop & items?
Report: Dashboard

Metric Definition
Visitors Number of people who come to your shop.  If I view come 

to your shop on Monday, Friday, and Saturday, I logged 1 
unique visitor.

Map Overlay Countries, states, and cities that my visits come from.

Traffic Sources How visits get to your shop and items

Content Overview Most popular pages (or items) in your shop
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What are my most popular items?
Report: Content | Top Content

Metric Definition
Pageviews Number of times people view a page. If I view 3 items, I 

logged 3 pageviews. If I view 1 item 3 times, I logged 3 
pageviews.

Unique Pageviews Number of visits that view a page.  If I view 1 item 3 times, 
I log 3 pageviews and 1 unique page view.

Avg. Time on Page Ignore

Bounce Rate Percentage of visits that only view 1 page.

% Exit Ignore

$ Index Ignore
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How are people getting to my shop?
Report: Traffic Sources | All Traffic Sources

Metric Definition
Direct / None Visits either from elsewhere on Etsy.com, through

bookmark, or directly typing shop URL.

Visits Number of times someone gets to your shop from source.

Pages/Visit Number of pages viewed after getting to shop or item.

Avg. Time on Site Ignore

% New Visits Percentage of visits that have never been to your shop or 
item before.

Bounce Rate Percentage of visits that only view 1 page.
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How do people find me on Etsy Search?
Report: Content | Site Search | Search Terms

Metric Definition
Total Unique Searches Number of times got to your shop or item from that 

search term

Results Pageviews/Search Ignore

% Search Exits Percentage of visits that only view 1 page.

% Search Refinements Ignore

Time after Search Ignore

Search Depth Ignore
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How do people find me on search 
engines (e.g. Google, Yahoo)?
Report: Traffic Sources | Keywords

Metric Definition
Total | Paid | Non-Paid Switch results between organic keywords versus paid 

keywords (e.g. AdWords)

Visits Number of times got to your shop or item from that 
keyword

Pages/Visit Number of pages viewed after getting to shop or item.

Avg. Time on Site Ignore

% New Visits Percentage of visits that have never been to your shop 
or item before.

Bounce Rate Percentage of visits that only view 1 page.
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What geography do people come from?
Report: Visitors | Map Overlay

Metric Definition
Detail Level Switch level of detail between continent, country, etc. by 

clicking on map or using text links above table

Visits Number of times someone from that geography got to 
your shop or item.

Pages/Visit Number of pages viewed per visits.

Avg. Time on Site Ignore

% New Visits Percentage of visits that have never been to your shop 
or item before.

Bounce Rate Percentage of visits that only view 1 page.


